
SALTY

• The SALTY survey, administered in 2010, contains an entire section 
dedicated to measuring economic behaviors, attitudes and outcomes.

• Designed in collaboration with Magnus Johannesson and Björn Wallace.g g j

• The survey generated a total of 11,743 responses, a response rate of 
~50%. Finally, 800 people were asked to complete the survey twice.

• Survey respondents born between 1943 and 1958.
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SALTY
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Trust 

“Generally speaking, would you say that most people can 
be trusted or that you need to be very careful in dealing y y g
with people? Please tick on the scale below, where the 
value 1 means “need to be very careful” and the value 10 
means “most people can be trusted” ”means most people can be trusted .  

“Do you think that most people would try to take advantage y p p y g
of you if they got the chance, or would they try to be fair? 
Please tick on the scale below, where the value 0 means 
“would take advantage of me” and the value 10 meanswould take advantage of me  and the value 10 means 
“would treat me fairly”.”
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Social (KKT, 1986)

“A hardware store has been selling snow shovels for SEK 
150. The morning after a large snowstorm, the store raises150. The morning after a large snowstorm, the store raises 
the price to SEK 200. How fair do you think that is?
• Completely fair
• Acceptable
• Unfair

V f i ”• Very unfair”
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