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Purpose of this Chapter
• Empirically examine consumer search 

behavior for books online
• Quantify the evolution of consumers’ 

choices of platforms 
• Examine how changes in search 

technology have impacted platform 
choice (e.g., Google Books, Apple 
iBooks, Amazon Kindle)



Agenda
• Motivation
• Data
• Challenges



Many Ways to Conduct a Book 
Search
• Search engine (Google or Bing)
• Price comparison site (booksprice.com)
• Retailer site (Amazon, Walmart)
• Auction/coupon/deal sites (eBay)
• Devices (Kindle, Nook)
• Mobile apps, etc.













Evolution of Search Platforms
• Google Books/Library Project (Dec. 

2004)
• Kindle (Oct. 2007)
• Sony eReader (Aug. 2009)
• B&N Nook (Nov. 2009)
• ipad (April, 2010)

– iBooks/iBookstore, mid-2010
• Google eBooks (Dec. 2010)
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Bookstore Average Monthly Retail Sales (Millions)
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Data
• Several datasets to study evolution of 

search for books:
– comScore qSearch
– comScore Search Planner
– comScore Micro Data

• Relate to “browsing” behavior 
• No data on behavior in closed platforms 

(Kindles, mobile apps, etc.)



ComScore Data Sources
• qSearch

– Aggregate search activity, 200 properties 
– Monthly, from 9/10 to 3/13

• Search Planner
– Search terms and traffic from major engines 
– Monthly, from 2/10 to 3/13

• Micro Data
– Online browsing and transactions of a large panel 

of Internet users
– Monthly, for 2002, 2004, 2006, 2007 & 2011



ComScore qSearch
• Measures monthly search activity on 200 

broadly defined properties such as 
Google, Yahoo!, Bing, eBay, Amazon, 
Expedia, Wikipedia, etc. 

• Key measures include
– Searches, search result pages, search visits 
– Unique searchers, visits, result pages and 

searches per searcher
– Searcher conversion and penetration





Limitations of qSearch Data
• List of “properties” is limited (200 

domains), most booksellers not included
• Only measures search activity in search 

box, not other clicks
• Most searches on search engines are not 

for books



ComScore Search Planner
• Search terms and traffic to and from the 5 

major search engines (Google, Bing, 
Yahoo, Ask and AOL)
– Full search terms and main words on 

searches that lead a user to a website from 
the search engines   

• Includes total, paid and organic clicks per search 
term

– Incoming and outgoing number of visitors 
from the search engine to websites



Amazon
Search term % of clicks % of paid % of organic % paid

amazon 12.87 2.39 14.69 2.75

amazon.com 2.26 0.42 2.58 2.74

www.amazon.com 0.34 0.07 0.38 2.89

amazon kindle 0.23 0.71 0.15 45.34

amazon books 0.21 0.77 0.11 54.65

name fire 0.19 0.69 0.10 54.62

name “name” 0.16 0.16 0.16 14.61

facebook 0.15 0.00 0.18 0.00

kindle 0.12 0.37 0.08 45.15

name “last name” 0.12 0.04 0.13 5.30

ebay 0.10 0.03 0.11 4.05

*** 0.10 0.03 0.11 5.08

google 0.09 0.02 0.10 2.85

amazon prime 0.08 0.20 0.06 37.89

name store 0.08 0.27 0.04 51.98

amazon music 0.07 0.24 0.04 50.06

amazon shopping 0.07 0.03 0.07 7.35

amozon 0.06 0.03 0.07 7.35

amzon 0.06 0.04 0.06 10.05

youtube 0.06 0.01 0.06 3.82

All search terms (millions) 120.13 17.76 102.37 14.79

Source: comScore Search Planner, February 2012.

Full searches



Amazon
Search term % of clicks % of paid % of organic % paid

amazon 45.50 17.42 50.52 5.80

amazon.com 7.29 1.47 8.33 3.05

“name” 4.54 7.08 4.09 23.65

kindle 1.40 3.85 0.97 41.58

books 1.34 3.41 0.97 38.70

www.amazon.com 1.08 0.24 1.23 3.38

fire 0.83 2.56 0.53 46.48

“last name” 0.71 0.19 0.80 4.05

facebook 0.53 0.00 0.63 0.00

google 0.42 0.14 0.47 5.02

store 0.38 0.98 0.27 39.06

*** 0.36 0.15 0.39 6.25

ebay 0.33 0.12 0.37 5.35

canon 0.33 1.45 0.13 67.21

“first name” 0.33 0.88 0.23 41.14

prime 0.31 0.77 0.23 37.72

music 0.29 0.82 0.19 42.87

dvd 0.28 0.31 0.27 17.01

3 0.27 0.98 0.14 55.88

book 0.25 0.04 0.29 2.38

All search terms (millions) 120.13 17.76 102.37 14.79

Source: comScore Search Planner, February 2012.

Words



Barnes and Noble
Search term % of clicks % of paid % of organic % paid

barnes and noble 16.19 15.90 16.26 19.28

barnes & noble 1.59 3.80 1.05 46.83

borders bookstore 1.50 0.00 1.86 0.00

barnes and nobles 1.04 2.59 0.66 49.03

borders book store 0.94 0.00 1.17 0.00

nook 0.86 2.71 0.40 62.16

books 0.74 0.44 0.82 11.71

borders 0.64 1.43 0.45 43.69

bn.com 0.63 2.21 0.24 68.81

nook tablet apps 0.60 0.02 0.74 0.49

*** 0.59 0.43 0.63 14.35

b&n.com 0.57 0.97 0.47 33.42

barnes and noble bookstore 0.55 1.05 0.43 37.06

barnesandnoble 0.54 1.11 0.40 40.41

barnesandnoble.com 0.49 0.05 0.60 1.81

www.bn.com 0.43 0.70 0.37 31.75

barnes %26 noble 0.43 1.26 0.22 57.96

“name” “name” book list 0.41 2.10 0.00 100.00

barnes and noble locations 0.39 0.00 0.49 0.00

“name” “name” 0.37 0.00 0.47 0.00

All search terms (millions) 5.52 1.08 4.43 19.63

Source: comScore Search Planner, February 2012.

Full searches



Barnes and Noble
Search term % of clicks % of paid % of organic % paid

barnes 29.58 26.73 30.65 24.56

noble 27.91 24.77 29.08 24.13

borders 4.38 1.65 5.39 10.25

nook 3.59 4.81 3.14 36.42

bookstore 3.17 1.71 3.72 14.68

& 2.54 4.42 1.85 47.18

book 2.45 2.84 2.30 31.54

store 1.97 1.35 2.20 18.60

“name” 1.93 3.31 1.41 46.70

books 1.79 1.54 1.88 23.43

nobles 1.51 2.83 1.02 50.94

tablet 1.50 1.10 1.64 19.96

apps 0.89 0.01 1.22 0.45

bn.com 0.86 2.17 0.37 68.81

*** 0.80 0.42 0.94 14.35

barns 0.80 1.77 0.43 60.45

b&n.com 0.78 0.96 0.71 33.42

barnesandnoble 0.73 1.09 0.60 40.41

barnesandnoble..com 0.67 0.04 0.90 1.81

www.bn.com 0.59 0.69 0.55 31.75

All search terms (millions) 5.52 1.08 4.43 19.63

Source: comScore Search Planner, February 2012.

Words



Books-A-Million
Search term % of clicks % of paid % of organic % paid

books a million 38.91 58.31 29.88 47.59

booksamillion 6.64 19.34 0.73 92.48

bam 2.02 1.66 2.19 26.06

books a million locations 1.97 0.00 2.89 0.00

bamm 1.23 3.54 0.16 91.31

bam.com 1.05 0.00 1.53 0.00

booksamillion.com 0.60 0.00 0.88 0.00

www.booksamillion.com 0.55 1.39 0.16 80.54

bam bookstore 0.21 0.00 0.31 0.00

book a million 0.21 0.00 0.31 0.00

books 0.15 0.00 0.22 0.00

world works mcgraw hill

uncharted territori download

yoga and anxiety books

“name” wives books

books a maillion

“name” volume one and two

“last name” ebook

david terrell and tax evasion

medical terminology-”name”

All search terms (millions) 0.22 0.07 0.15 31.76

Source: comScore Search Planner, February 2012.

Full searches



Books-A-Million
Search term % of clicks % of paid % of organic % paid

million 42.44 40.90 43.79 45.06

books 42.38 40.90 43.67 45.13

booksamillion 6.86 13.57 0.97 92.48

bam 2.30 1.16 3.31 23.59

locations 2.04 0.00 3.83 0.00

bamm 1.27 2.48 0.21 91.31

bam.com 1.08 0.00 2.03 0.00

booksamillion.com 0.62 0.00 1.17 0.00

www.booksamillion.com 0.57 0.98 0.21 80.54

bookstore 0.22 0.00 0.41 0.00

book 0.22 0.00 0.41 0.00

All search terms (millions) 0.22 0.07 0.15 31.76

Source: comScore Search Planner, February 2012.

Words



Powell’s Books
Search term % of clicks % of paid % of organic % paid

powells 1.04 0.00 1.05 0.00

powell’s books 0.84 100.00 0.05 93.49

the zombie combat manual free pdf 0.16 0.00 0.16 0.00

“name” “name” “name” 0.03 0.00 0.03 0.00

fire in the minds of men pdf

“lucia tripodes” +”twitter”

body systems lesson plans

prealgebra a la carte by margaret …

white like me summary

favrote book fear and loathing on …

books about david ortiz – big “name”

safety association of ontario mobile …

breaking through by francisco jimenez

japanese: the spoken language …

smartest state award 2010

s “last name” he loves us

a very bad case of stripes

a summary of “last name” trouble …

future of social psychology

audio book matigari

All search terms (millions) 0.43 0.00 0.42 0.78

Source: comScore Search Planner, February 2012.

Full searches



Powell’s Books
Search term % of clicks % of paid % of organic % paid

powells 29.50 0.00 52.99 0.00

powell’s 23.71 50.00 2.77 93.49

books 23.71 50.00 2.77 93.49

zombie 4.43 0.00 7.95 0.00

combat 4.43 0.00 7.95 0.00

manual 4.43 0.00 7.95 0.00

free 4.43 0.00 7.95 0.00

pdf 4.43 0.00 7.95 0.00

“name” 0.95 0.00 1.71 0.00

All search terms (millions) 0.43 0.00 0.42 0.78

Source: comScore Search Planner, February 2012.

Words



ComScore Micro Data
• Online browsing and transaction data at 

the domain level for 100,000 randomly 
selected internet users

• Date, time, and duration of each visit to a 
website or domain 

• Price, quantity, and description of product 
purchased during a session









Challenges in Measuring the Evolution 
of Platforms’ Shares of Book Searches
• Navigational searches on main search 

engines
• Long-tail in Search Planner data
• Non-book searches on main search 

engines, Amazon, and Walmart
• Searches on closed platforms
• Definition of “search”
• Seasonality



Tentative Methodology
• Combine micro data on browsing behavior and book 

sales with qSearch and Search Planner data
• Estimate determinants of search at platforms where 

book searches are transparent
– # searches = f(visit duration, book purchase, etc.)

• Use these results to “predict” search at platforms 
where searches are not transparent
– Booksellers not included in qSearch
– Searches in the long-tail of Search Planner
– Book searches at retailers selling items other 

than books


